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Banner AdvertiSing Long- and short-term advertising campaigns

Strategically placed within and adjacent to
our editorial content, banners are the perfect
way to promote your products and services
to the extensive online community that fre-
quents the Dental Tribune website. To ensure
the readability of our website, the number of
advertisements on the pages is controlled.

Banner advertising is especially suitable for
brand marketing and may also be used for

Banner types

short-term campaigns. Depending on the
goal of your campaign, banner advertising
is designed to help create greater awareness
of your products and services and generate
more clicks through to your corporate website
or your special campaign site. Direct leads
can easily be tracked, as every banner is
linked directly to the website specified by the
advertising partner. Moreover, banners can
be incorporated into a digital campaign or

can be combined with DTI’s print products
as part of a package.

Banners can be booked for specific pan-
regional or local landing pages and will be
distributed across all sections respectively.
Discounts are available for larger packages,
long booking periods and educational mar-
keting campaigns.

We offer two different types of banners, namely impression-based
and time-based banners. Banners on all local and pan-regional
landing pages are impression-based, ensuring scalable results. Cli-
ents can book impression packages of 5,000, 10,000 or 25,000
impressions.

Once the booked number of impressions has been reached, the
banner will automatically be removed from the website.

Banner formats and sizes

Impression-based banner packages include a click report that will
be sent to the client after the booking has fully been executed.

While the impression-based model aims for a specific amount of
visibility, the time-based model is based on a specific booking period.
Time-based banners can be booked on a monthly basis—a model
more suitable for long-term campaigns.

The rectangle and skyscraper are standard banner options and can be placed anywhere on the website. The prime rectangle banner

has a prominent placement at the top of the website.
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A 360 slam dunk for successful teams:
“Change is inevitable, growth
is optional”

E" Mark E. Hyman

Could placing attachment over
authenticity be the reason behind
dental burn-out?

How clean do sterile implants have to be?
Analysis and clinical relevance of factory-
related contaminations

Human beings have a need to emotionally bond with
others and to be their authentic selves. In psychology,
these are considered basic survival needs. ...

The initial phase of the biological response to a placed
implantis prm*:-rny determined b\/ the implant's
surface characteristics. The properies of any ..
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Female adolescents suffer more from
temporomandibular joint-associated pain

Ban on dental amalgam in the Philippines
must be enforced, watchdog says
0SLO, Norway: Temporomandibular disorder (TMD)

pain afficts younger people more disproportionally
than adults, and up to 28% of children globally have

MANILA, Philippines: The safety of the use of amalgam
inthe mouth is one of the most controversial topics in
modern dentistry, and the widely ratified
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Rectangle banner
621 X 555 pixels

Events

Event 17-19 August, 2023

'VIDEC—International Odonto-
Stomatology Conference and
Exhibition 2023

Contact us at mediasales@dental-tribune.com
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Banner Adve rtISIng Long- and short-term advertising campaigns

Banner format and sizes
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This clnical case describes an aesthetic approach to
the anterior dentition using veneers. The differential
thickness of each veneer was obtained on the
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Registration for ROOTS SUMMIT 2024
now open, flash sale runs until Saturday

ATHENS, Greece: The ROOTS SUMMIT organisers are
pleased to announce that online registration for the
endodontic meeting is now open. This highiight event
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ClearCorrect drives digitalisation of
orthodontic journeys

ROUND ROCK, Texas, Us: ClearCorrect a leading
provider of orthodontic solutions, continues to meet
dinicans demand with its empowering digital
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Orthodontics and prosthodontics:
aesthetic and functional success
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Marcin Krupinski, O EKtor Grammatopoulos
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Study explores use of intra-oral cameras e ovel mplanisfor e
in Thai prisons aesthetic zone
BBANGKOK, Thailand: The use of telehealth services. \ »
increased rapily during the COVID-19 pandernic
prompting wider acceptance of digital consultations. :
and Shakeel handad, O Rupert Morkhouse

The world’s dental
e-newsletter

news /v ventcaverage  anin educaton/ KDL intevies /
event eviews / product aunches / RED avancements

Osstem Implant’s US subsidiary
honoured with prestigious award from US
Department of Commerce

WASHINGTON, U Injune, Hiossen, Osstem Implancs
US subsidiry receivd the esteered Presidents &
Avard, underscoring the company’s
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Dietary restrictions could reduce
periodontal disease

LONDON, UK: Since it has been evidenced that
periodontits results in local and systemic inflammation,
researchers have recently examined the effects of
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Exocad’s Insights global CAD/CAM
conference returns to Palma de Mallorea
DARMSTADT, Germany: Exocad, an Align Technology
company and  leading dental CAD/
provider,recently announced that Insig
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News | Wed.12.July 2023

Evolving your business systems into 2023
and beyond—Part 3: Patient experience

News

“Highly'educated dental§tudents.mean lifelong
tooth preseryation?
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A Straumann Group Brand
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Skyscraper horizontal
1,300 X 450 pixels

Skyscraper vertical
621 X 1,110 pixels

Prime rectangle banner

860 X 483 pixels
(price upon request)
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Banner AdvertiSing Long- and short-term advertising campaigns

Banner sizes
A pop-up banner overlays the webpage the reader is currently looking at. The banner needs to be either closed or clicked in order for the reader
to continue navigating through the website. This is the most aggressive banner type and is most suitable for exclusive campaigns. Similarly, the
billboard banner appears at the bottom of the webpage and disappears automatically after some seconds. An attractive alternative is the
wallpaper banner, which stays at the bottom of the page and does not obstruct the view of the reader.
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Growing new teethiResearchers pursy
dentist’s dream”
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Billboard banner
1,980 X 600 pixels
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30 years innovating
dental implant
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News  Thu. 13,y 2023

US congress urged to fix
healthcare workforce

Colgate Our Best Whitening Toothpaste Wallpaper banner
— = format and price upon request

Contact us at mediasales@dental-tribune.com
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EthddEd Video Greater brand awareness through videos

No other marketing medium can communicate a message as quickly
and effectively as a video. Therefore, Dental Tribune International
offers the inclusion of videos in its email marketing campaigns, as
well as in news articles and product entries at www.dental-
tribune.com, in order to increase brand awareness among your exist-
ing and potential customers—our readers.

Fully embedded video
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About Us

3Shape — Products

3Shape TRIOS 5 Wireless

- -
, 35hape dental lab scanners - L

Downloadable resources:
3shape TRIOS Design Studio

£ 29  3ShapeImplant Studio . 3Shape Communicate
;
R

3Shape Dental System

a
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Embedding of videos is available as part of an e-newsletter booking
or digital campaign.

Your video can be featured in a dedicated article either fully embed-
ded in our web environment or inserted as a YouTube or Vimeo video.

Featured YouTube video
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KATANA Zirconia restoration: Pretreatment for adhesive luting

luraray Nérdake
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About  Webinars

Protos | Events

‘The prerequisite for adhesive luting is a reliable bond.
1.Th

ML allows more time.
in the

LVEWEBINAR #staumann

The world’s dental
e-newsletter
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Media Sales Contact

Please contact your media sales representative
for more information and individual rates.

® Dental
Tribune
International

mediasales@dental-tribune.com
+49 341 48474 100

ﬂ facebook.com/DentalTribunelnt Q twitter.com/DentalTribuneln m linkedin.com/company/dental-tribune-international

Information provided according to Sec. 5, VAT:

German Telemedia Act (TMG): VAT ID number according to Section 27a, German Val-
Dental Tribune International GmbH ue-Added Tax Act (Umsatzsteuergesetz):

HolbeinstraBe 29 DE227724594

04229 Leipzig

Business identification number:
Represented by 232/107/02156
Chief Executive Officer: Torsten Oemus

Responsible for contents according to Sec. 55, para. 2,

Contact: German Federal Broadcasting Agreement (RstV):
Telephone: +49 341 48474 302 Chief Content Officer: Claudia Duschek
Telefax: +49 341 48474 491 Email: newsroom @dental-tribune.com

Email: info @ dental-tribune.com

Entry in the commercial registry:
Registering court: Leipzig district court
Registration number: B 19276
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