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At this year’s annual Greater New York Dental Meeting (GNYDM), today will ensure to thoroughly communicate the latest information about the show’s 

extensive educational program and exhibition to all attendees. 

With around 16,000 free copies being distributed on-site, the today newspapers will help attendees make the most out of their visit to the vibrant Big 

Apple by providing practice-relevant news and detailed information about dental companies and their products on display. The complementary today

GNYDM event e-newsletters will digitally deliver exclusive insights and highlights from the event to the dental community worldwide. 

Remind us of your early days as  
dentists in Switzerland and how this 
has influenced your journey and what 
you are doing today.
As DMDs, we understood the vital 
link between oral health and overall 
well-being, which inspired us to focus 
on children and lead a public pediat-
ric dental clinic connected to primary 
schools for preventive care. 

Many of our young patients came 
from low-income families and often 
sought help too late, either due to a 
lack of awareness from their parents 
or anxiety around dental visits. 

It was heartbreaking to see these 
children suffer because of these bar-
riers.

These early experiences shaped 
our commitment to create a fear-free, 
patient-centered approach and to pri-
oritize prevention, accessibility and 
innovation for better oral health. We 
opened the first Swiss DSO inspired 
by this vision and ran our own dental 
hygiene school

Today, with vVARDIS, we continue 
that mission by enhancing patient 
care with non-invasive solutions and 
making it accessible to all.

You are recognized as innovators 
in dentistry in the enhancement of 
patient care. Tell us more. 
We had always been scouting for 
new innovations and improvements 
in oral health, and some time ago, 
we were thrilled to discover, in our  
clinical studies, an innovation that 
treats early caries by mimicking 
nature. 

We imagined the impact this solu-
tion could have on people’s lives. 

That’s when we made the life-
changing decision to sell our DSO and 
found vVARDIS, driven by our mis-
sion to make this innovation acces-
sible to everyone —  including the 
underserved populations who need 
it most.

What moments were most impactful 
to cause you to make this decision?
In our clinics, we made the decision 
to provide free dental care to the 
homeless, restoring their smiles with 
implants and crowns. 

The transformation we witnessed 
in their lives was profoundly moving. 
Reflecting on the pain and suffering 
of many young patients — often due 
to poor oral health — these moments 
deeply impacted us. 

They reinforced our belief that 
something was missing, and we felt 
compelled to do more. 

Curodont Repair Fluoride Plus is 
vVARDIS’ leading product. What 
makes it so unique?
Curodont Repair Fluoride Plus tar-
gets the treatment of early caries. It 
addresses a common issue that affects 
80 percent of patients in the dental 

chair — early caries, often found on 
interproximal sites or as white spots 
after orthodontic treatment. As den-
tal professionals, we refer to these 
as “watch areas” because, until now, 
there was no effective solution and 
patients were often left untreated. 

This could lead to caries progression 
and an increased risk of severe sec-
ondary diseases.

What makes Curodont Repair 
Fluoride Plus unique is its ability to 
treat these watch areas with a non-
invasive solution during the same 
appointment. 

In just five minutes, this painless 
treatment provides a quick, effective 
and comfortable solution with no 
staining or unpleasant taste — making 
it suitable for all patients. By address-
ing early caries proactively, we can 
ensure better outcomes and a more 
positive dental experience.

Dental professionals are quickly 
embracing Curodont and integrating 
it into their clinics. Why is this  
product so important for clinicians 
and patients? 
It is very encouraging to see the 
feedback from the dental profession-
als, sharing before-and-after cases 
and the support from the academic 
world with ongoing collaborations 
with leading dental schools. 

This solution supports dental 
professionals to transform their 
approach by addressing the subclini-
cal signs of caries with a medical, non-
surgical approach. Curodont offers a 
non-invasive and easy to apply solu-
tion that enhances patient care and 
outcomes. 

More than 200,000 teeth have 
already been treated, enabling early 
intervention for “watch areas” that 
were previously left untreated. 

Additionally, Curodont drives 
practice efficiency. In certain states, 
hygienists can apply it during routine 
appointments, boosting hygiene pro-
ductivity and freeing up chair time 
for the dentist.

What’s next for vVARDIS?
We will continue building awareness 
for Curodont, providing services to 
our partners and delivering educa-
tion and support to dental profes-
sionals. 

Our mission remains focused on 
facilitating access to Curodont for 
everyone, including those in under-
served communities with limited 
access to traditional dental services.
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‘We felt compelled to do more’ 
Dental Tribune International sits down with Dr. Haley and Dr. Goly Abivardi, both DMDs, as well as internationally  
renowned Swiss dentists, innovators and entrepreneurs, to reflect on their journey and the future of dentistry

Here in New York
To learn more about the Curodont Re-
pair Fluoride Plus, call (352) 978-0726, 
send an email to info@vvardis.us or 
stop by the vVardis booth, No. 3921.

5 Drs. Goly, left, and Haley Abivardi, CEOs and founders of vVardis.  
(Photos/Provided by vVardis)

Sharper images 
and smarter tech

These imaging products 
are designed to enhance 
efficiency, precision 
and ease of use.
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Sisters, dentists 
and entrepreneurs

Drs. Haley and Goly 
Abivardi reflect on their 
journey, their company 
and dentistry’s future.
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By Aaron Rothkopf, today Staff

n More than 36,000 dental profes-
sionals are packing the floors of the 
Jacob K. Javits Convention Center to 
see the latest in dental technologies, 
practices and devices. 

The 100th annual Greater New 
York Dental Meeting is in full swing 
with participants hailing from more 
than 150 countries and almost every 
state.

Education is a top priority at this 
year’s event. There are dozens of 
opportunities to earn C.E. at full day 

Find the good stuff here

5 You can find an array of educational opportunities right on the exhibit hall floor, just like this workshop that was held in 2023. 
(Photo/today Staff file photo)

By Aaron Rothkopf, today Staff

nWho doesn’t love swag? Luckily for 
everyone who does love sway,  the 
Greater New York Dental Meeting is 
giving away a bunch of free items to 
celebrate its 100th anniversary. 

You can score everything from free 
cupcakes to free hoodies at this year’s 

event, as long as you get there while 
supplies last. Here is a rundown of 
what you can get for free during the 
Centennial Celebration.

Today
• 10 to 11 a.m.: Rechargeable battery 
pack
• Noon to 1 p.m.: Beer glass

• 2 to 3 p.m.: Mini wireless speakers
• 3 p.m.: Cupcakes
• 3:15 to 5:15 p.m.: Special photo ops
• 4 to 5 p.m.: Pickleball paddle and 
ball

Tuesday
• 10 to 11 a.m.: Insulated water bottle
• Noon to 1 p.m.: Multi-charging cord

• 2 to 3 p.m.: Ring selfie light
• 3 p.m.: Cupcakes
• 3:15 to 5:15 p.m. Special photo ops
• 4 to 5 p.m.: Umbrella

Wednesday
• 10 to 11 a.m. Hoodie
• Noon to 1 p.m.: Beach towel
• 2 to 3 p.m. Duffle bag

Celebrate GNYDM’s centennial with some free goodies

The Greater New York 
Dental Meeting offers 
an array of educational 
experiences to fit 
everyone’s agenda
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Combined Social Media Event Campaign
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