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Dental Tribune International
cosmetic dentistry—beauty & science
scriptions via the Dental Tribune website,
e-newsletters and social media channels.

Cosmetic dentistry—beauty & science is the
first choice of practitioners seeking expert
advice in esthetic dentistry. The magazine
features articles, clinical cases, interviews and
industry reports on the latest technology, materials, and techniques, giving readers the knowledge and skills achieve outstanding esthetic
results. Additional editorials include product
news, events, business, and lifestyle.
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In addition, the magazine is distributed free of
charge at major international congresses and
exhibitions as well as specialty-specific events
targeting dental professionals specializing in
esthetic dentistry. At upcoming online and
virtual events, an e-paper version will be made
available to registered participants.

Supported by a distinguished advisory board,
cosmetic dentistry is the official publication of
the Asian Academy of Aesthetic Dentistry, the
South Asian Academy of Aesthetic Dentistry,
the MiCD (minimally invasive cosmetic dentistry) Global Academy and the European
Society of Cosmetic Dentistry.
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